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Eye-catching content and A/B testings 
in-game/UGC to understand how to grab the 
attention of gamers while displaying ads on all 
networks in all formats.

KEY TAKEAWAY

CATEGORY: GAME

https://docs.google.com/file/d/1RPGf7aeND-I8tTwtRbUi4NaJ6kla9iDn/preview
https://docs.google.com/file/d/1fqK18XC2cHZY4Umsrcxpgz_2qO1gN2Km/preview
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CATEGORY: GAME

https://docs.google.com/file/d/1HfB7Yrzf71NZ0UMdH6x7wVTAz5EeuvUZ/preview
https://docs.google.com/file/d/1EZW85GXhd-9KvsIt8C1CMZlqk9KEl020/preview
https://docs.google.com/file/d/1p3lrEfDh-JzcY9pElT6KaD3hcTQi2d78/preview
https://docs.google.com/file/d/1EqlqX-9cyvvV_dGK53Dyw5Hw9UILrxGs/preview
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Showcasing the app's live language learning 
sessions. The banners emphasize learning a 
language in a new way. The video also shows the 
app's interactive nature.  

KEY TAKEAWAY

CATEGORY: EDUCATION

https://docs.google.com/file/d/16WWdCSGkm8F1VnlgrrX6HZTbeHLvYoDv/preview
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*Character design delivered by the client.

CATEGORY: EDUCATION

https://docs.google.com/file/d/1wnLkoBO9PjTXHcuUoIr7MttgFpdxdGDs/preview
https://docs.google.com/file/d/1fhjhckNXYR6QBUwqlnMbG3CWYaf21XBl/preview
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Keeping a sense of wilderness 
while engaging the audience 
with bold self-explanatory 
statements.

KEY TAKEAWAY

CATEGORY: HEALTH & FITNESS

https://docs.google.com/file/d/1Mrrrfrp0Tg9CeEUJCPPkiBNBbd-h1z2w/preview
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CATEGORY: HEALTH & FITNESS

https://docs.google.com/file/d/1XxSEobA3KKJkBfcY8QDP6W4ykm3cAiqF/preview
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Focusing the attention of parents while 
highlighting the problem-solving 
benefits of the app in a few words. 

KEY TAKEAWAY

CATEGORY: MINDFULNESS



9

Showing how easy to play the game, 
introducing mechanics while keeping the 
same look and feel as the client’s original 
logos/characters.

KEY TAKEAWAY

*Character design delivered by the client.

CATEGORY: GAME

https://docs.google.com/file/d/1Qf5aUxrcLiBONHspg7w3tZET1o8z_-ol/preview
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*Character design delivered by the client.

CATEGORY: GAME

https://docs.google.com/file/d/1DZRobA_yXuSfKcaQmlrntlNbfF3KqE8m/preview
https://docs.google.com/file/d/1eRHRKTepXkB5cjZ3rska7fXuL5iWOVJr/preview
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Crafting visually appealing and 
attention-grabbing creatives that effectively 
highlight App's unique features and offerings

KEY TAKEAWAY

CATEGORY: FMCG

https://docs.google.com/file/d/1yrVj3pfrKZClEHhywKotlErHvxJcRhGr/preview
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CATEGORY: FMCG

https://docs.google.com/file/d/1lh6WE2t3xHFSdm7QJEPKhgNqIM7A9c43/preview
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Targeting the client’s key 
audiences with the benefits 
they’d get from the app while 
showing an end goal based on 
user research.

KEY TAKEAWAY

CATEGORY: FINANCE

https://docs.google.com/file/d/1KVud5pE_xCQGwNzyMGUIF0ihcEAgwxFk/preview


Thank you!

14

For any inquiries, feel free to contact us:
sales@appradar.com

mailto:sales@appradar.com

